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Elena Uvarova
has successfully completed the online Specialization

Branding: The Creative
Journey
In this Specialization, learners developed and honed essential skills for
today’s world of digitalization and constant content production. The
Specialization focuses on providing students with the capacity to
analyze and apply relevant concepts, using a complete branding toolkit
which gives the student the necessary elements so that they are able
to understand brand behavior, the language of a brand and learn
about the rational and emotional elements behind brands. It also
attempts to allow the student to understand the language of images
and understand brands efforts in the context of customer experience.
How audiences perceive and live the brand is what matters and the
Specialization provides the student with the capacity of applying this in
a strategic manner.

This certificate attests to the learner’s completion of an online program delivered via Coursera. It does not constitute formal
enrollment at any university or entity and does not itself grant academic credit, grades, or a degree. Institutions or
organizations may, at their discretion, recognize this learning toward their own programs or credentials.

Verify this certificate at: 
https://coursera.org/verify/specializat
ion/UYTR466Q5RMY
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